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Digital marketing is the backbone of any business’ overall marketing approach. With billions of users
connected to the internet at any moment, this is the place where your marketing efforts can bear the
sweetest fruit.
There are many methods of digital marketing, such as pay-per-click marketing, search engine
optimization, affiliate marketing, banner advertising and social media marketing. The most important
component of it all, however, is a business’ website.

Your website represents the face of your
business in the digital world and strengthens its
brand image when done the right way.
Business websites have to focus strongly on user experience (UX) and be memorable for their visitors.
A positive user experience depends on dozens of aspects within design and functionality. If you are
getting ready to launch your business website or are considering a redesign to boost your marketing
efforts, these 10 strategies can help make it more successful.
continued...

1. Mobile Friendly
There are now more mobile users in the world than desktop users. Mobile users are always on the go, even
when it comes to browsing. If a website takes more than three seconds to load, people are not going to
view it. Websites that take 10 seconds to load have a 123 percent higher bounce rate than sites that take
one second to load.
A business cannot afford to ignore mobile users. Not only are they the majority, but they want
responsiveness and speed. According to Google, more than 60 percent of mobile users never go back to
a website that didn’t properly load on their mobile devices.

2. Keep It Simple
Clutter can distract and deter website viewers. It has been the subject of online and social media posts and
photos—it’s the butt of jokes, in fact. There are no such posts about simple websites. A website with too
much information causes the visitors to lose focus. It makes it a challenge for them to find the information
they are seeking. Clutter on the website can mean too many pictures, too much text, an overkill of font
types or an excess of colors, among others.

3. Make It Load Faster
You know how slow loading websites affect mobile users. Keep in mind that your website’s page load
time also contributes to your Search Engine Optimization (SEO) rankings. Loading time has become such
a factor that Google has introduced a tool to track it. When run as a Chrome extension or web-based app,
Page Speed Online gives you a list of high-, medium- and low-priority fixes that can help you reduce the
page loading time of your website.

4. Make the Most Important Aspects Visible
When designing your website, you have to avoid focusing excessively on aesthetics. Your website should
look attractive, but it has to be functional and useful, too. Where you place the images, how you design the
tabs and in which corner you list your contact details are all important things to consider.
Customers want to find a business’ contact details on the website. A contact us page is a great addition to
a website, but putting contacts in the top right or left corner is even better. Making contact details visible
to mobile users is a challenge that you can best complete using a responsive website design. That way,
your website will automatically adjust to the screen size so those important details are prominently visible.

5. Use Visual Content
Visuals play a vital role in digital marketing. They are an indispensable part of social media marketing.
Putting an engaging video or images on your website is strong incentive for website visitors to spend time
there. In 2017, estimates suggest that more than 70 percent of all the traffic on the internet is for video.

More than 70 percent
of all traffic on the
internet is for video.

More than 50 percent of marketers admitted that in 2016, nearly
100 percent of the content they shared on the internet has some
visuals. The important part is to make that content count. Make it
presentable on your website using a sound website design and SEO
best practices.

6. Have Your Brand Front & Center
You have to make your brand a constant theme of your website. The colors, typeface and design elements
you choose have to align with your brand. Branding is as visible as it is invisible. When you are consistent
with your branding elements, people start recognizing your product without even knowing.
A strong logo in the top left, a font that matches the font on your blog and an overall website color theme
that follows your brand’s color theme is what makes your website powerful. Your customers want to be
proud of their connection with you. Small details such as a mobile-optimized website and a dedicated
mobile app can send them a compelling image of your brand.

7. Keep Web Standards Alive
There are some conventions you would not want to change unless they have gone completely obsolete.
You can find many examples of such conventions on almost all the websites today. For example, you have
to make your website name or logo clickable. Customers almost always will expect it. Keep links blue and
clicked links purple.
Trying new colors only confuses website visitors. Make interactive items change color when someone
hovers a mouse pointer over them. Make your website scrollable only from top to bottom and bottom
to top. Do not introduce wider elements and make visitors scroll left or right. Better yet, pick a responsive
website design and you’ll never have to worry about scrolling issues.

8. Pay Attention to CRO
CRO stands for conversion rate optimization. On the surface, it might seem that it is something more suited
for an ecommerce website, but CRO is equally important for other types of websites, too. The concept of
conversion does not always revolve around “sale.”
It depends on what you want your website visitors to do. If you want them to download a document from
your website, your CRO will be directed toward that. If you want a certain web application to be used by
your website visitors, your CRO efforts will focus on that.

Businesses spend
only $1 out of every
$92 on conversion.

Increasing conversion rates on the website includes factors such as making
the website mobile friendly, designing prominent and attractive call-toaction buttons, taking advantage of secure encryption protocols and making
shopping carts easy to use. According to the digital marketing resource
eConsultancy, the ratio of spending on customer acquisition to conversion is
92:1, which means businesses spend only $1 out of every $92 on conversion.

9. Create Informative Content
Informative content is just as important for your SEO as it is for your website visitors. When your content is
not overly stuffed with keywords and contains useful information, people tend to stick around. Optimized
content also gets ranked higher by major search engines. It gives your website credibility in the eyes of the
search engine and makes it a place worth visiting for your target audience and demographics.

10. Seek Help from Professionals
It’s tempting to design your own website without knowledge of coding and development. While you can
create an attractive website with templates and online website builders, you cannot make it stand out from
the crowd, and you will not be able to understand the intricacies that make a website successful.

Mobile-friendliness, responsive designs, fast
page loading times, content optimization and
ease of navigation are key factors in making your
business website successful.
Consider having a professional design your business’ website. They have the knowledge and experience
to integrate and implement sophisticated software technologies and innovation. This enables them to go
deeper into the meticulous details of your website.

Conclusion
Standing out in today’s digital marketplace demands that businesses have a well-designed, interactive and
engaging website. Capturing the attention of consumers means implementing the features and tools of a
mobile-equipped public. It might sound intimidating to stay at the forefront with your customers online,
but an effective website is the key, and in most cases, it doesn’t require higher costs, more staff or a large
investment in time.
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